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overnor Jean Shaheen led a Business, Cultural and
Tourism Trade Mission to Canada to explore eco-
nomic opportunities for New Hampshire’s industries.

Public Service of New Hampshire was one of several
businesses invited to participate in the five-day, three-city
trade mission that was held from October 14-19, 2001. 
“PSNH sponsors trade missions for the primary purpose

of allowing local manufacturing companies and 
businesses to make contact with businesses and increase
exports to foreign countries,” said Gordon Tuttle,
Business Development Manager at PSNH. “As a result,
companies who increase and solidify their businesses 
are going to hire more employees, expand their products
and services, and perhaps, buy more electric power 
from PSNH,” he continued. 

The objective of the trade mission was to increase

trade, promote tourism and encourage cultural exchanges
between the two countries. Members of the trade mission
participated in events in Toronto, Ottawa and Montreal.
In the past year, these three cities received 93 percent of
New Hampshire’s Canadian exports. Accordingly, the
state’s commitment to international trade and tourism is
reflected in the rapid growth of export rates both region-
ally and nationally. Last year alone, New Hampshire
exported $792 million dollars worth of products to
Canada, an increase of 22% from the previous year.

“The prospects for local businesses are much greater
whenever a Governor leads a trade mission because we
gain access to high-ranking officials. This was a chance 
for us to support our existing businesses as well as help
recruit new business to our state,” said Tuttle. 

During the mission, Governor Shaheen signed a trade

Governor’s Trade Mission to Canada
G

he Shakers at Canterbury lived in
dwellings that glowed with electric
light long before New Hampshire’s
capitol Concord was wired for electric

service.  This little known fact seems to be
in conflict with most peoples’ perceptions
of the Shakers. 

For the past nineteen years, Ralph
Van Horn, an interpreter at the village,
has worked diligently to change the 
stereotypes that people have of the
Shakers. “The Shakers were fascinated
with technology,” said Horne, “They were
creative and inventive and gave us many
of the tools that we use today.”

SHAKER ROOTS
A religious sect rooted in England’s

Quaker church, the Shakers were led by
Mother Ann Lee, a woman considered
to be both a visionary and
prophet. The Shaker’s 
religious beliefs were based 
on Christianity, pacifism,
communal living and 

celibacy.  The community in
Canterbury was founded in
1792 when 25 families joined
Benjamin Whitcher, a local farmer, who
offered his hundred-acre farm to all
“believers.”  By the mid-nineteenth century,
Canterbury grew to 300 believers who were
nourished on the bounty harvested from
4,000 acres of fields, pastures and ponds.

Known for their self-sustaining lifestyle,
the Canterbury Shakers constructed over
100 buildings including dwellings, craft
shops, mills and barns on a landscape 
that supported herds of Guernseys and
Holsteins, apple orchards, and herb gardens.
Besides agriculture, the Shakers were also
known for manufacturing steam-powered
washing machines, brooms, patented 
medicines and sweaters. 

The guiding philosophy behind the
Shaker’s productivity was to “put your
hands to work, and all of your heart will
be left to God,” said Van Horn who spent

many years remembering the stories told
by the last Canterbury Shaker, Sister 
Ethel Hudson. “The Shaker’s work ethic 
is embodied by the idea that if you invent
something, you must share it with the
world,” Van Horn continued. 

HANDS TO WORK

Irving Greenwood, Canterbury’s last
Shaker brother, was responsible for 

introducing twentieth-century technology
to the community.  As new technology
became available to the public, Greenwood
encouraged the community to purchase
automobiles, electric generators and
radios.  In as early as 1908, Greenwood
convinced the Shakers to buy an Atlas
touring car, which they traded in at regular
intervals for a Buick Model 30, a Pierce-
Arrow Touring Car, and a Marmon Coupe. 

Although the male population at
Canterbury had begun to dwindle by the
turn-of-the-century, the Shakers had built
over 18 mills on their property and were
engaged in the production of brooms,
clothing and furniture.  In 1910, Brother
Greenwood was involved in building the
“Power House” that contained the commu-
nity’s direct current generator and storage

batteries.  Once the Shakers began gener-
ating their own electricity, they used it to
power their mill operations.  Electric
power also allowed them a few simple
pleasures such as a radio in 1922 and later
in the 1950s, one of the first television sets
in the town of Canterbury. 

After Brother Greenwood’s death in
1939, Canterbury became an all-female
community. The women were unable to
keep up with the agricultural and industrial
businesses that had fallen into decline.
Consequently, the village’s dwellings fell

into disrepair, the roofs of the mills 
collapsed and the fields were no longer
maintained.

BREATHING LIFE INTO THE PAST

Canterbury Shaker Village, one 
of New Hampshire’s most beloved

landmarks, is in the middle of
an expansion project that
promises to restore the village
to the beauty of its heyday.
The project is expected to draw

more visitors to the state and 
the revenue from tourism could

increase by $13 million annually.
“The Millennium Campaign is the

largest campaign that this village has
attempted, and we’ve raised $7.3 million.
We are trying to raise $8.5 million, and at
the 8 million dollar mark, we will be a
recipient of a $500,000 challenge grant
offered by the Kresge Foundation,” said
Susan Calegari, Director of Development.

“We’ve had the good fortune of receiv-
ing grants from the government, corpora-
tions, individuals and philanthropists,” she
added. “Our relationship with PSNH has
been enhanced by the company’s commit-
ment to our growth.”

PSNH PUMP MILL
INTERPRETIVE CENTER

Public Service of New Hampshire has
partnered with Canterbury Shaker Village
by contributing $100,000 to its Millennium
Campaign. The donation will establish the
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NH LODGING & RESTAURANT GROWTH

SOURCE:  NH LODGING & RESTAURANT ASSOCIATION 

You don’t have
to sacrifice 
comfort, conve-
nience or style to
save energy this
winter. PSNH’s
SmartLiving
Catalog is filled 
with energy-efficient
products for customers who are
redecorating, renovating or building 
a home.

The SmartLiving Catalog features
fashionable lamps, interior and 
exterior lighting fixtures, light bulbs,
water-saving shower-heads and
weatherizing products.

The catalog includes Energy Star
products at prices discounted well
below retail. The products in the
catalog are underwritten by energy
conservation funds that make them
a great value for consumers. Public
Service of New Hampshire receives
no profit from the sale of any of
these energy-efficient products.
The SmartLiving Catalog is available
by calling a customer service repre-
sentative at 1-800-527-4448 or by
visiting the catalog web site at
www.smartlivingstore.com. ■
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SHAKER VILLAGE EXPANSION TO 
ATTRACT TOURISTS TO NEW HAMPSHIRE

Continued on back page.
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adio, television and the Internet, all cross time and
space with a simple flip of a switch. For the greater
part of the last century, we’ve taken electricity for
granted. However, the electrification of New

Hampshire is the single most important industrial
achievement of our time. In recognition of PSNH’s
75th Anniversary, a curriculum has been developed,
in collaboration with the New Hampshire Humanities
Council, that can be used in teaching children about the
history of electricity in our state.

“New Hampshire Wired: 1850-1950” is geared
towards children in grades 4 through 8.The curriculum
features general historical background summaries with
documents that demonstrate the electrification of New
Hampshire from the 1880’s through 1950.The packet’s
primary sources include catalogue pages, magazine ads
for electrical appliances, diary pages from a woman

who lived to listen to her new radio, period photographs
of electric trolleys, a promotional brochure for an 
electrified amusement park and the World War I plans
for Belknap Mill in Laconia that needed electric lighting
so that its workers would make socks for soldiers 
twenty-four hours a day.

The curriculum was developed by Judith Moyer,
PhD., and a teacher advisory group that included 
consultants from Winchester, Concord, Franklin,
Gilford, Kearsarge, Oyster River and Manchester.

The curriculum will be available to all New
Hampshire teachers. In the near future, the NH
Humanities Council is planning to offer workshops 
for teachers interested in incorporating the curriculum
into their classrooms. For more information, call Nury
Márquez, Community Relations Manager, at 634-2777. ■

WHAT IS THE ROLE OF 
THE NEW HAMPSHIRE

LODGING & RESTAURANT
ASSOCIATION?

The NHLRA represents, 
promotes and educates the
lodging and restaurant industry
in New Hampshire. Our role
is to take a look at the big
picture and see what 
we can do to make each

business owner more success-
ful. We have over 650

members and our
industry directly
employs over

47,000 people
statewide. Our

members include
independent bed

and breakfasts, small
restaurant operations

as well as major chains
such as Holiday Inns,

Sheraton Hotels and
Applebee’s Restaurants. 

Our membership also
includes allied or affiliate

members, like PSNH, who help
make our industry run better. 

The NHLRA’s mission is to improve 
the industry for businesses, employees and
guests by assisting our members with issues
concerning marketing, labor, wages, health
and safety, and taxation. We act as advocates
for our members by educating the legislature
on issues that are important to the industry.  

WHAT IS THE ECONOMIC 
OUTLOOK FOR THE LODGING 
AND RESTAURANT INDUSTRY?

Whether we’re in good times or in bad, the
lodging and restaurant industry is at the 
core of New Hampshire’s economy.  This 
year alone, the lodging and restaurant industry
will generate over $2 billion in sales and over
$311,000,000 in tax revenue.  Although
business definitely dropped off after
September 11, in the past few months 
we’ve seen it return to normal levels and
even increase in some cases.

I believe that there will be continued
growth for the industry in New Hampshire.
The state has many tourism assets that appeal
to visitors ranging from the mountains, to the

lakes, and to the ocean. Despite all the layoffs
in New England, people still came for the fall
foliage and many visitors are looking forward
to returning this winter when it begins to
snow. One interesting measure of the tourism
industry’s success is the tolls, which registered
a record-breaking number of visitors traveling
through the state on Columbus Day Weekend.

WHAT MAKES THE 
INDUSTRY SO UNIQUE?

People are in this business because they 
really enjoy it—they feed off the excitement
of providing hospitality to their guests.  The
environment is particularly rewarding for
independent-operators in New Hampshire
whose businesses have been passed down
through the generations.  The Red Parka
Pub, for example, has been run by Dewey
Mark for years, and now his daughter Terry
is running it. And the Labnon Family, who
own the Town and Country Motor Inn, have
been in this business for three generations.

IN WHAT DIRECTION WILL THE
NHLRA’S BOARD TAKE THE 

ASSOCIATION IN THE NEXT DECADE?

The NHLRA would like to see the industry
better recognized for the contribution that it
makes to the state’s economy.  The lodging
and restaurant industry has a significant
impact on the state’s labor market and the
industry is one of the state’s largest sources
of tax revenue.

More importantly, we want to provide
our members with a stronger network of
resources.  The NHLRA wants to work col-
lectively with various businesses related to
the industry to give our members greater
buying power.  We want to educate our
members about issues connected to the
industry and  provide them with the tools
that will help them improve the quality of
their product.  And to a certain extent, we
want to represent our members’ best interests
in the legislature and work together with

state agencies to help our members under-
stand the laws that they deal with everyday.
That’s such a true mission for us, it’s not
easy, but it’s definitely proactive.

SINCE SEPTEMBER 11, THE NHLRA 
HAS MADE SEVERAL SIGNIFICANT 
CONTRIBUTIONS TO FAMILIES OF 

THE VICTIMS OF THE WORLD TRADE
CENTER TRAGEDY. TELL US WHAT 

YOUR MEMBERS HAVE BEEN UP TO.

The World Trade Center tragedy touched us
for several reasons.  For many new immi-
grants, the food service industry is the first
job that they hold in this country.  And often,
people who work as dishwashers and waitresses
in the restaurant industry don’t have the
health and insurance benefits that many 
corporate workers enjoy. The industry’s 
main concern was that many of these people
would fall through the cracks.  With that 
in mind, David Emil, the owner of the
Windows on the World Restaurant, established
a fund called Windows of Hope Family Relief
Fund that will provide help for families of
the victims. 

The first major fundraising event was
held on Thursday, October 11.  Restaurants
across the country donated at least 10% 
of their evening’s sales and raised over 
$6 million.  In New Hampshire, 37 
restaurants participated in the event. 

The NHLRA is also involved in a project
that will provide relief for New York firefighters
and emergency medical technicians. We asked
our members to donate gift certificates for
lodging and food that would give emergency
workers a chance to reconnect with their
families. The program will be administered
in collaboration with the New York City
Firefighter’s Association. We want to show
the rescuers that we appreciate all that
they’ve done. ■

A WARM WELCOME AWAITS THOSE WHO TRAVEL TO NEW HAMPSHIRE

s the snow begins to fly, many visitors will flock to New Hampshire
for a mid-winter’s rest and relaxation.  Paul Hartgen, Executive
Director of the New Hampshire Lodging & Restaurant Association,
discusses the impact that the food service and lodging industry has
on the state’s economy. 
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Time Travel With NH Electricity Curriculum

R
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POWERING New Hampshire’s Economy

The New Hampshire Lodging and Restaurant Association is affiliated with the American
Hotel and Lodging Association and the National Restaurant Association.  For more
information about membership in the NHLRA, visit their web site at www.nhlra.com.
Public Service of New Hampshire supports the initiatives of the New Hampshire Lodging
& Restaurant Association.  Mary Jo Boisvert, Communications Manager at PSNH, has
served on the Board of Directors for five years.

Manchester Street Railway car.
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abies — you can’t stop them from coming. They
arrive at the most inconvenient times; in the back
seats of cars, at home in the kitchen and at the
front door of the emergency room. Since 1993,

over 400 healthy babies have been delivered with help
from emergency personnel at the New Hampshire
Bureau of Emergency Communications in Concord.

One of the greatest challenges facing New
Hampshire’s Enhanced 911 Emergency System is 
accurately locating an address during an emergency.
Pete DeNutte,Assistant Director of the Bureau of
Emergency Communications in Laconia, is spearheading
an effort that will pinpoint a resident’s exact address
during an emergency call. The bureau is working in
collaboration with several major utilities, including
Public Service of New Hampshire, to accurately identify
the specific location of a residence or business.

A ROAD BY ANY OTHER NAME

The problem lies in the confusion resulting from 
similarly named roads and addresses that have not 
yet been established on town maps. Using state-of-
the-art technology, DeNutte has five crews that 
collect information to identify exact locations in local
communities. DeNutte’s crews cross-check several
items of information including postal addresses and
phone numbers. However, if a new home or business
were being built, this information may not yet be available.

“Once we establish the street address with the 
post-office, we check it against the telephone number,”
said DeNutte. “If there is no telephone number, PSNH
provides a serial number for the electric meter. Once
the data is gathered, we then merge postal, telephone 
and electric numbers. If we need more information,
we finally go out knocking on doors.”

SPACE AGE TECHNOLOGY ADDS TO ACCURACY

Denutte’s crews collect additional information using
mobile Global Positioning System (GPS) devices.
The GPS device provides navigation information by 
calculating exact geographical locations and identifying

significant landmarks such as airports, hospitals,
schools and intersections. A satellite mounted on the
crew’s truck feeds data into the GPS device which
accurately records the location of a structure’s
entrance within three feet. In addition, workers 
collecting the field data shoot a video tape.

“Years ago, we were told that we couldn’t possibly
collect map data as accurate as we wanted,” said
DeNutte. “Now we are the source for local and 
state agencies.”

Enhanced 911 has only been available in New
Hampshire since 1995. In that time, DeNutte’s 
department has acquired mapping data for over 
170 communities across the state. The field data that
DeNutte’s group collects can be displayed immediately
on the 911 telecommunicator’s screen as well as on the
screens of the emergency dispatch operators in our
local fire, police and ambulance stations.

“We are really fortunate to have a great 911 system”
said DeNutte. “Other countries and other states look 
to New Hampshire as an excellent model of what an
emergency system should be,” he continued.

In response to the rapid expansion of the 911 
system within the state, the Bureau of Emergency
Communications will add a second call center in
Laconia to relieve the burden in their main office in
Concord. Due to open in June 2002, the new call 
center required extensive renovations.

The Bureau of Emergency Communications, like
PSNH, provides an essential, reliable service to the 
residents across the state. PSNH is committed to 
businesses and organizations, like the Bureau of
Emergency Communications, that support the people
who live in our communities. ■
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For Energy EfficiencyBRIGHT IDEAS

PSNH PROVIDES THE BUREAU OF
EMERGENCY COMMUNICATIONS
WITH SUPPORT ON TWO LEVELS
PSNH first partnered with the New Hampshire

Emergency Communications Bureau when it 

initiated plans for the renovations of their new

call center in Laconia. Anne Karczmarczyk, the

administrator of the PSNH EnergyCHECK 

program, suggested that an electrical energy

audit might help identify possible ways to improve

electrical energy use and establish priorities for

energy efficiency improvements. PSNH’s

EnergyCHECK program is aimed at helping

small commercial and industrial customers lower

their operating costs by educating them about

electrical energy conservation.

As part of the program, PSNH performed a

walk-through audit of the facility’s buildings to

assess energy consumption and to recommend

energy efficient improvements. Then PSNH 

considered the bureau’s plans for renovation and 

recommended the installation of 81 energy 

efficient lighting fixtures along with a Carrier 

split-system HVAC unit which resulted in a rebate

of $2,387 and an annual savings of 12,782 kWh.

In June 2001, the bureau installed 134 energy 

efficient fixtures and received a rebate of $3,000

and saved 20,767 kWh annually.

“We were pleased to help a customer 

renovate an older building,” said Karczmarczyk,

“and recommend energy saving measures that

increased the bureau’s electrical energy efficiency

and, consequently, saved them money.” 

PSNH Pump Mill Interpretive Center
which will cover the renovations for an
old pump mill house dating to 1905, 
several acres of open field, and two ponds.

The pump mill  building is the last
existing example of the extensive mills 
that were constructed and operated at
the village.  The design of the highly

elaborate water system represents a 
significant engineering achievement in
the Shaker Community. It was originally
part of a water-powered mill system
located on a series of eight ponds which
pumped water to the North Orchard.
Between 1978 and 1984, Dr. David
Starbuck conducted archeological mapping
that revealed an extensive mill system fed
by the Long Ditch, a two-mile water channel.

The interior of the pump mill features
a waterwheel, made of chestnut, that
turned a Douglass Triplex single-acting
pump. Water from the pond, filtered by
an iron trash rack, flowed underground
for 167 feet through a 24-inch iron 
penstock. The restoration of the pump
mill demonstrates the type of industrial
activity that took place in the community.
The area at the pump house will serve as
an education and information center for
the village’s expanding horticultural 
programs and network of nature trails.

Phase I of the Pump Mill Restoration
project has been completed which included
the stabilization of the masonry walls,
foundation, reconstruction of the roof,
construction of a floor, and restoration 
of the plastered interior walls.  Phase II
of the project will begin within the next
year and will include the reconstruction

of the water-wheel. 
“This is a perfect project for PSNH 

to be involved in,” said Gary Long,
President of PSNH, “the Shakers played
an important role in New Hampshire’s
history because they recognized, at an
early stage, the importance of utilizing
power effectively to improve their lives
and businesses.  More importantly,
PSNH’s contribution to the project gave
us the opportunity to help restore an
important New Hampshire landmark
that will provide economic growth to 
the tourism industry in our state.”

THE VILLAGE’S FUTURE
The scope of the Millennium

Campaign at Canterbury Shaker Village
included the restoration of the 1793

Dwelling House and the Revere Bell that
is now open to the public for the first
time in 206 years.  In September 2001,
the Marcia and John Cooper Hubbard
Visitor Education Center opened featur-
ing additional space for visitor services,
classrooms and rest rooms. Further
expansion of the village includes the
restoration of the 1817 Sisters’ Shop, the
1831 Trustees’ Office, the 1848 Ministry
Shop, the Pump Mill, the 1816
Physicians’ Botanic Garden and the 1795
Vegetable Garden.  The campaign also
includes funding for a new restaurant
that will be handicapped-accessible, seat
150 patrons, and allow the chef to more
fully interpret Shaker foodways. ■

Shaker Village Expansion Continued from front page.

New Hampshire’s 
Enhanced 911 System

Brother Irving Greenwood.
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Canterbury Shaker Village




